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Underwriters Laboratories issues NEBS white paper to assist telecom network equipment manufacturers in understanding the Telcordia requirements
Dateline: December 18, 2009
While product safety and reliability is a core principle of virtually every manufacturer designing equipment for the telecom industry, the Telcordia requirements that serve to ensure the integrity of such devices and systems is not commonly understood by manufacturers around the globe.  

Among these requirements is the NEBS Family of Requirements, which stands for Network Equipment Building System. This family of requirements is what members of the Telecommunication Carrier Group (TCG) such as Verizon, AT&T, Qwest, and smaller local service providers use to evaluate telecommunications equipment.  Recognizing and adhering to these standards and requirements is essential to competing in this ever-expanding market.

Underwriters Laboratories has issued the white paper The role of NEBS requirements in the telecom marketplace to assist manufacturers of telecom network equipment understand the NEBS requirements and the essentials in achieving NEBS compliance.  The paper offers insights in the following areas:

· Different levels of NEBS compliance

· The impact of industry trends

· Identifying qualified NEBS testing laboratories

· Seeking out full service advantages when achieving NEBS compliance
The white paper is available from this site:

http://www.ul.com/global/eng/pages/offerings/industries/hightech/telecommunications/nebswhitepaper/
Underwriters Laboratories (UL) is an independent, not-for-profit product safety certification organization that has been testing products and writing Standards for Safety for over a century. UL evaluates more than 19,000 types of products, components, materials and systems annually with 21 billion UL Marks appearing on 71,000 manufacturers’ products each year. UL’s worldwide family of companies and network of service providers includes 66 laboratory, testing and certification facilities serving customers in 104 countries. For more information, visit: www.UL.com/newsroom.
