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Broadband Internet Access Connectivity Principles

TIA has long supported the rights of broadband Internet access service consumers to
connect to and utilize their choice of legal Internet content, applications and devices,
while also recognizing the needs of service providers in a competitive market to manage
the security and functionality of their networks. TIA reaffirms its pro-consumer
principles, as outlined below, while continuing to observe that currently no significant
evidence exists of these principles being abused in the marketplace. As such, it is not
now necessary for the Federal Communications Commission to promulgate detailed
rules in this area. Rather, the FCC should address any such problems on a case-by-
case basis in the event they arise.

2.

1. A competitive broadband Internet access market offers consumers choices with
respect to “connectivity” — that is, the ability to access any lawful Internet content,
and use any device, application, or service over the public Internet — so long as they
do not harm the network. In particular:

1.1. Consumers should receive meaningful information regarding their broadband
Internet access service plans.

1.2.Broadband Internet access consumers should have access to their choice of
legal Internet content within the bandwidth limits and quality of service of their
service plan.

1.3.Broadband Internet access consumers should be able to run applications of their
choice, within the bandwidth limits and quality of service of their service plans,
as long as they do not harm the provider’s network.

1.4.Consumers should be permitted to attach any devices they choose to their
broadband Internet access connection, so long as they operate within the
bandwidth limits and quality of service of their service plans and do not harm the
provider’'s network or enable theft of services.

A competitive broadband Internet access market also gives facilities-based
broadband Internet access providers competitive incentives to undertake risky, new
investments, while precluding anticompetitive behavior against unaffiliated
businesses. In particular:

2.1.Broadband Internet access service providers should remain free to engage in
pro-competitive network management techniques to alleviate congestion,
ameliorate capacity constraints, and enable new services, consistent with the
technical characteristics and requirements of the particular broadband platform.



2.2.Broadband Internet access service providers should remain free to offer
additional services to supplement broadband Internet access, including speed
tiers, quality of service tiers, security and spam services, network management
services, as well as to enter into commercially negotiated agreements with
unaffiliated parties for the provision of such additional services.

2.3. Such network management tools would enable operators to continue to optimize
network efficiency, enable new services, and create incentives for continued
build-out to meet increasing capacity demands.

2.4.Broadband service providers should also remain free to innovate in the
deployment of managed services, such as packaged video programming, which
utilize the same networks but are distinct from public Internet access services.

TIA believes that the FCC has jurisdiction to vigilantly monitor the broadband Internet
access service market and expeditiously review any complaint of anticompetitive
activity. However, as no significant evidence of a problem exists at this time, it is not
now necessary for the FCC to promulgate detailed rules in this area. Rather, the FCC
should address any such problems on a case-by-case basis in the event they arise.



	TIA believes that the FCC has jurisdiction to vigilantly mon

